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Food on the run: Tara Hitchcock grabs a quick bite during a break, while Scott Pasmore, left, delivers the news.

dense of fun helps make Channel 3 tops in the a.m.

BY BRUCE CHRISTIAN
THE TRIBUNE

Scott Pasmore, an anchor for
KTVK-TV's (Channel 3) Good
Morning Arizona, sat hunched
over a pile of coins dumped onto
the newsroom floor.

As Pasmore pulled the quar-
ters, dimes and nickels from the
pennies, a writer for the show
burst into the control room to
pass on the information.

Within seconds, a photogra-
pher took a hand-held camera
into the newsroom and caught
Pasmore in the
act. As Pasmore
explained he was
contributing the
pennies to a
school penny
drive, a special
graphic appeared
on screen labeling
h i m
“Cheapskate.”

The control
room erupted with
high-five hand
slapping. Another
successful seg-
ment for the
Valley's top-rated
morning show.

“Usually it is
the stuff we don'’t
plan that
becomes the
most fun,” said
Dan Davis, the on-
air talent who pro-
vides an offbeat
sense of humor
and delivers
weather. “If you plan too much,
the show lacks spontaneity.”

The formula works. At a time
when the Valley has more morn-
ing news shows than ever before,
the fast-paced program is No. 1 in
the Phoenix market according to
A.C. Nielsen Co. ratings surveys.
And, nationally, no locally pro-
duced morning TV news broad-
cast receives as large a share of
its audience as Channel 3 does

for SRP.

In the can: “Cannie Oakley”
waits in the studio to pro-
mote a holiday food drive on
Good Morning Arizona. Jenni-
fer Martyn did the promotion

here.

Good Morning Arizona’s suc-
cess isn’t against local competi-
tion only. When network shows
— CBS This Morning, Today and
Good Morning America — begin
at 7 a.m., the ratings increase.

“I think we provide a good
alternative,” said Phil Alvidrez,
vice president of news operations
for MAC Communications Inc.,
owner of Channel 3.

But what is it that makes the
show that good alternative?

To Alvidrez, it is having strong,

talented personali-
| ties and giving
them the freedom
to be themselves.
% Each morning, host
® Tara Hitchcock,
"% Davis, reporters

8 Terri Ouellette and
Vielka Atherton,
helicopter pilot
Bruce Haffner, KEZ

(99.9 FM) morning
personalities Beth
and Bill and news
segment anchor
Pasmore set the
stage for. the
Valley's day.

“We have three
hours to fill every
morning. In a half-
hour news pro-
gram, or even an
hour, you can show
people as much or
as little of the talent
as you want. But in
three hours, every
day, viewers are
going to see the good, the bad
and the ugly, as far as talent is
concerned,” Alvidrez said.

To executive producer Marga-
ret Beardsley, the success is due
to the “family attitude” that is nur-
tured in front of the camera and
behind the scenes.

“We all know Good Morning
Arizona is a special program and
we work hard to keep it that

Mission control: KTVK-TV's control room is Good Morning Arizona’s
nerve center.

ch_annel 3 is morning ratings champ

The average overnight ratings collected during the first three
weeks of November by the A.C. Nielsen Co. show Good Morning
Arlzona remains the No. 1 morning news show by a wide margin.

6to 7 am.

Good Morning Arizona (Channel 3)

12 News Today
News 15 at 6
Arizona Daybreak (Channel 5)

. Fox Arizona Morning (Channel 10)

7to9am.

Good Morning Arizona

Today Show (NBC)

Good Morning America (ABC)
Fox Arizona Morning

This Morning (CBS)

4.8 rating; 25 share
3.0 rating; 16 share
2.1 rating; 11 share
0.9 rating; 5 share
0.7 rating; 4 share

5.6 rating; 22 share
4.2 rating; 17 share
2.3 rating; 9 share
1.5 rating; 6 share
0.9 rating; 4 share

A ratings point equals 12,891 homes with TV; a share is the
percentage of sets in use. For example, Good Morning Arizona’'s 6
a.m. rating means ‘the show is being watched in nearly 62,000
Valley homes, representing one-fourth of that hour's TV audience.

way,” Beardsley said.

Writers work: around the clock
writing and rewriting news
scripts. Beardsley explained
every effort is miade to ensure any
storv repeated ifrom the 10 p.m.

broadcast is presented in a differ-

ent way with new information.
“There is a ton of news on our

show,” Beardsley said. “With all
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Rating the morning shows

The Valley has five locally produced morning news
shows, making it one of the most competitive markets in
the country. Tribune media critic Bruce Christian looks at
each early-morning offering:

KTVK-TV
(Channel 3)

Host: Tara Hitchcock.
Format: News with fun

on the side, directed like
a sporting event.
Chemistry: Very tight. On-
and off-air crew work
closely together. They
know they have some-
thing special and work to
keep it that way.

Set: Hitchcock sits at a traditional anchor desk, but the show makes
good use of remotes outside the studio, as well as any corner of
Channel 3's building.

Content: International, national and state news reports are pre-
sented by Scott Pasmore. Lighter features and interviews are con-
ducted by the rest of the morning show team.

Slogan: “Good Morning Arizona.”

Blggest coup: First news program to have Gov. Jane Hull in studio
for an interview. Hull appeared on the show the day after she
assumed her new position after former Gov. Fife Symington resigned.

| KPHO-TV
| (Channel 5)

Hosts: Brent Cannon

and Laurie Raymond.

¢ Format: Straight-forward

news approach with co-

anchors sharing stories.

More serious interna-

tional and national sto-
ries are presented by

il Roger Downey.

Chemistry: For two peo-

ple working only three

months together, the anchors are warm, witty and relaxed with each

other. Nothing seems forced.

Set: Regular news desk setting, with a lighter backdrop for enter-

tainment or softer stories.

Content: Concentration on overnight news and information people

need as they prepare for their day.

Slogan: None. =

Biggest coup: Got Eddie Matney of Eddie’s Grill to appear regularly.

Matney had been appearing often on KSAZ-TV (Channel 10).

FORT =
HoRe-1V

(Channel 10)

Hosts: Rick D'Amico, Kath-
leen Bade (Ron Hoon wili join
the mix in March),

Format: News with some fun.
Designed to be very flexible.
Chemistry: Improving, but
not stellar. The hosts still are
learning each other's nuanc-
es, as well as how best to
use other people in the
show, such as roving comic
Skippy.

Set: Designed to look like a comfortable cafe or coffeehouse. It is
an open look that provides a sort of built-in waiting room for guests,
as well as plenty of opportunities to do a variety of things, such as
cooking segments.

Content: News and information people can use, along with some sil-
liness provided by Skippy.

Slogan: None.

Biggest coup: Getting Ron Hoon to return to Channel 10. While he
can't appear on the air until March, his defection from KPNX-TV
(Channel 12) caused that station to hire an entirely new anchor
team.

KPNX-TV
(Channel 12)

Hosts: Dan Plante and Jill
Miles.
Format: Latest news and
information in a relaxed,
friendly mood.
Chemistry: For two peo-
ple working together for
5 only two months, the

|| anchors seem to genu-

inely like each other.

Set: Very traditional Channel 12 set with anchors seated at a desk.
Content: Concentration on news, weather, traffic and sports, with
the kinds of stories people will discuss throughout the day.
Slogan: “Must-see mornings.”

Biggest coup: “Every time we beat someone on the air by 20 min-
utes, that is a coup,” said Joan Barrett, Channel 12 news director.

KNXV-TV
(Channel 15)

Host: Kathleen Reilly.

Format: Solo anchor, overnight
news and headlines.

Chemistry: Not a factor. Her only
studio interaction is briefly with
morning weather reporter Mike
Woods.

Set: Same set used in all Chan-
nel 15 broadcasts.

Content: News, weather and traffic.

Slogan: “We won't waste your time."

Biggest coup: “Great job on breaking hard news," said Jeff Klotz-
man, Channel 15 news director.
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the other things going on, you
might not realize it, but every 15
minutes we are doing news. And
unless it is a major story, there
are different stories during each
segment.”

Along with writers, camera
crews are out all night gathering
video. When the tape is returned
to the station, the writers go to
the editors’ booths.

“Every script we write, we
write to the video,” Beardsley
explained.

The first producer normally
gets in each day at 12:30 a.m. to
begin collecting overnight news,
including pulling stories from
four satellites.

The on-air talent begins to
arrive about 4 a.m. Because of a
post-show meeting the previous
day, Davis and Atherton already

know where they will be going.
Pasmore and Ouellette are the
first to arrive, because they co-
anchor the station’s 5 a.m.
broadcast.

None of this explains the feel-
ing viewers might get that these
people are flying by the seat of
their pants, which they often are.

From day one, the goal was to
experiment, take chances and
“have fun with it,” Alvidrez said.
That is why Channel 3 went on
the air with Good Morning Arizo-
na before a set was built. Original
host Jodi Applegate sat behind a
couple of sawhorses with plywood
laid across them. A hand-
scribbled sign hung in front that
read: “Under Construction.”

“It was a work in progress,”
Alvidrez said. “A morning show
ought not take itself too seriously.
Viewers are pretty smart. They
know every day is not life and

death.”

That first day set the tone fo-
improvisation. It gave everyone 1
green light to have fun with therr -
selves and with the news format.

For example, when the Tap
Dogs were late for an appearanc
on Nov. 19, director Dennis Di~
worth cued up the camera froni
the studio where the tap dancer;
were scheduled to perform.

As Hitchcock ad-libbed abou:
the dancers being late, a technica|
worker leaped onto the wood slal
on the floor and pretended to be
dancer. No one knew he would d:
it, but Dilworth stayed with the
pretend dancer.

Another flub-turned-fabulous.

“I think viewers want to sec¢
real people instead of polishec.
people,” Davis surmised. “A lot o’
what people like to watch is hov-
we overcome our mistakes.

“And we make a lot of them.”




